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Hello,

As the CEO of the British Chiropractic Association, | am pleased to
extend my warmest appreciation for your partnership with us. Your
collaboration plays a crucial role in advancing our mission to support the
chiropractic community and foster the future of the industry. Together,

we are helping to ensure that chiropractic remains integral to UK
healthcare and that BCA members are equipped with the best tools,
resources, and support available.

Our partnership is built on mutual benefit and the shared goal of building
long-term, meaningful relationships. By aligning your brand with the BCA,
you not only gain access to a targeted, engaged audience of over half of
the UK's registered chiropractors but also demonstrate your commmitment
to advancing professional healthcare. This connection brings invaluable
exposure for your products and services, while reinforcing your reputation
as a frusted partner in the chiropractic community.

We are excited about the future of chiropractic and the opportunities that
lie ahead. The BCA is continuously working to strengthen the profession,
ensure evidence-based practices, and drive innovation. As a corporate
partner, you are an integral part of shaping the landscape of modern
healthcare and ensuring the continued growth of chiropractic as a trusted
and respected healthcare profession.

By connecting your brand with the BCA and the chiropractic commmunity,
you are not only supporting our members but also positioning your
organisation as a leader in the industry. Whether through product
development, advertising, or engaging with our members at events

like our annual conference, your involvement drives both your business
success and the future of chiropractic.

Thank you for being a key partner in this exciting journey. Together,
we can continue to build a healthier, more informed world.

Warm regards,

Ol g

Cait Allen
Chief Executive Officer, British Chiropractic Association
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Working in partnership
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The British Chiropractic Association is the leading voice within
the chiropractic community, representing over half of all
registered UK chiropractors. We work closely with regulators,
international partners, and industry stakeholders to drive
innovation and maintain the highest standards of care across

the profession.

By partnering with the BCA, you gain access to
a vast network of chiropractic business owners
and professionals, allowing you to connect with
thousands of potential clients and customers.

Why partner with the BCA?

A partnership with the BCA provides valuable
opportunities to reach a highly engaged
audience, enhance your brand's visibility,

and strengthen your position within the
chiropractic community. As a trusted partner,
you will be able to set yourself apart from

the competition, build lasting relationships
with industry leaders, and contribute to

the growth and success of the profession.

Our partnership opportunities include

both online and in-person engagement,
such as advertising in our popular In Touch
e-newsletter and showcasing your brand
at our highly anticipated annual conference.
Through these and many other avenues,
you'll be able to promote your products
and services to an audience that trusts

and values the BCA's endorsement.

What you can expect as a BCA partner

As a BCA partner, you will benefit from increased
visibility with our engaged memibers, giving

you a platform to demonstrate your expertise,
showcase your products, and build trust within
the chiropractic community. We are committed
to working with you to identify and create
opportunities that support your unique goals
while helping us serve our members.

Achieving your goals
through a BCA partnership:

@ Genuine connections
Chiropractors trust BCA partners. A BCA
partnership provides multiple touchpoints with
thousands of engaged members and business
owners, creating valuable relationships and
networking opportunities.

@ Opportunities to demonstrate value
Through our partnership, you can showcase
your products and services to influential voices
in the chiropractic industry, strengthening your
brand's credibility and market presence.

@ Value for money
Our partnership opportunities are designed
to foster long-term, mutually beneficial
commercial relationships that deliver
exceptional value and return on investment.
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Partnership opportunities

with the BCA

Find out more about
becoming a BCA partner

Our advertising pages are visited over

25,000

times a year

Exclusive offers and discounts

If you have an exclusive offer or discount to share
with our members, our BCA Privilege online listings
provide year-round exposure, allowing you o
showcase these promotions to our membership.

Advertise your products and services
online and in our membership magazine

The BCA offers a range of advertising
opportunities both online and in print. Our
advertising pages are visited over 25,000
times a year, and our website attracts more
than 300,000 visitors annually, ensuring your
message reaches a broad and relevant
audience. Additionally, our Contact members
magazine is distributed both digitally and
physically, placing your brand directly in

the hands of our engaged members.

Our website attracts more than

300,000

visitors annually, ensuring your message
reaches a broad and relevant audience

Meaningful face-to-face interactions

The BCA hosts a variety of in-person and

online events, including our renowned annual
conference, where you can meet members
face-to-face and forge meaningful connections.

Product development for BCA partners

As an approved partner, you can submit product
development projects for consideration by the
BCA. Working with us on product and service
development, as well as on PR and marketing
strategies, will help you build consumer confidence
and gain the trusted BCA 'seal of approval’

With our expertise in product testing and market
insights, we ensure your offerings meet the highest
standards and resonate with your audience.
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Our dedicated team understands
organisation has unique objectives
committed to working closely wit 1 to hel
you achieve those goals and grow: your prese
within the chiropractic community.
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BCA Privilege
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The exclusive ‘BCA Privilege' section of our website offers
members access to a curated selection of discounts and
special offers, all in one convenient location.

This valuable member-only portal provides

a comprehensive portfolio of benefits, designed
to support both personal and professional
needs. Your organisation can be part of this
exclusive offering.

BCA Privilege is specifically designed to offer
lifestyle discounts, helping members maximize
their leisure time, as well as professional discounts
to support their clinic and business needs.

With thousands of visits each year, the BCA
Privilege platform is a highly engaged space
for members to explore and take advantage
of available offers. By joining the BCA Privilege
scheme, your organisation can benefit from
enhanced visibility and a frusted association
with the BCA. A dedicated online listing ensures
ongoing exposure and brand recognition within
the BCA community.

The annual investment for BCA Privilege
partnership is from £695. In return, your
organisation will receive:

A dedicated online listing to showcase
exclusive offers on the BCA Privilege platform

Exposure through an announcement
in the BCA's In Touch e-newsletter

Visibility through a post on BCA's social
media channels

Promotion of new offers and products
as part of the annual BCA Privilege

communications plan

BCA Privilege Partners provide valuable products
and services at discounted rates to our members,
ensuring that your brand is consistently in front

of an engaged and focused audience.
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Print advertising

Contact magazine
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Contact, the BCA's annual print publication, is a high-quality,
full-colour magazine distributed at no cost to all BCA members,
including students and international members.

With our membership representing the largest
proportion of the UK's registered chiropractors,
the magazine reaches a broad and influential
audience. It is also distributed to chiropractic
colleges and associations globally.

In addition to the print distribution, electronic
copies are directly emailed to members, and the

magazine is available online via the BCA website,
expanding its reach to an even wider readership.

Chiropractic: =
A credible option
for patients in 2023

Chiropractie Universities
Awareness Week 2023 Stepping info your
Raising the profile final year with
and credibility of confidence
chiropractic

i
Page 14 Page 24

We offer a variety of advertising options within
the magazine, including premium placements
such as the back cover. Opportunities for loose
inserts and merchandise promotions are also
available. Advertising rates in Contact start
from £600.

We welcome the submission of advertorials

that offer valuable, educational content for our
readers, creating a mutually beneficial experience
for both advertisers and members.

With our membership representing

the largest proportion
of the UK's registered
chiropractors

the magazine reaches a broad
and influential audience

Advertising rates in Contact start from

600
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Online advertising

In Touch newsletter

BCA partners can place targeted advertisements
and advertorials within our weekly e-newsletter,
In Touch, which is distributed directly to our members.

With an average open rate of 65% in 2024, An advert in In Touch is available from

In Touch consistently outperforms the industry £495, offering an affordable yet impactful
average by 42%, providing significant exposure way to connect with BCA members, drive

for your brand. brand awareness, and build lasting relationships

within the chiropractic community. By leveraging
We limit the number of advertising slots available

to ensure that each partner receives maximum
value and engagement from their investment.
This exclusive access to our engaged membership
is a highly effective way to promote your products
and services directly to a relevant audience.

the power of our trusted communication channels,
your business can benefit from enhanced

visibility and increased consumer confidence

in your offerings.

With an average open rate of

65”in 2024

In Touch consistently outperforms
the industry average by 42%

By leveraging the power

of our trusted communication
channels, your business can
benefit from enhanced visibility
and increased consumer
confidence in your offerings
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Events and conference

sponsorship

The BCA annual conference and BCA Excellence Awards
Gala provides exceptional learning and networking
opportunities for delegates at all stages of their careers

and across various specialties.

Each year, over 300 delegates, including BCA
members, chiropractic business owners, and
students afttend the BCA annual conference. The
conference offers you the chance to engage with

both seasoned professionals and emerging talent.
Your sponsorship of this event demonstrates your
commitment to the chiropractic community.

Sponsorship of our conference and Awards
Gala is a powerful opportunity to engage with
your target audience. Our sponsorship packages
are flexible, designed to accommodate different
objectives and budgets. Whether your marketing
budget is £300 or £30,000, we can tailor

a package to meet your needs. This valuable
engagement with our members is open to all
trusted BCA partners and includes opportunities
such as:

Advertising in the conference brochure
and goody bags

Exhibiting at the event

Sponsoring a session

Speaking at the conference

Sponsoring an Excellence Award

< BCA annual conference 2024
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Chiro Live was invaluable
for us to meet so many
from the chiropractic
community and introduce
Cytoplan to new students.

Katie McDermott
Practitioner of Partnerships at Cytoplan
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Harness the BCA brand's
marketing power

Our comprehensive conference communications
plan guides delegates from the initial 'save the
date’ messaging to the conference itself, with
regular speaker and sponsor highlights along

the way. As a sponsor, you can harness the BCA
brand's marketing power through targeted email
campaigns and prominent website exposure.

We also have an annual calendar of regional
and online events for our members. These
have a range of sponsorship and partnership
opportunities which we can develop together
to ensure they are mutually beneficial.

Sponsorship of

our conference

and Awards Gala is

a powerful opportunity
to engage with your
target audience

BCA annual conference 2024
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Product
development projects
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Product development projects

BCA involvement can extend to your product or service
development, as well as PR and marketing insights,
to assist in building consumer confidence in your brand.

By collaborating with the BCA, you can gain
access to valuable expertise in product testing,

market research, and targeted media campaigns

to ensure your offerings meet the highest
standards and resonate with your audience.

Whether you are launching a new product

or refining an existing one, the BCA can help
ensure that it aligns with best practices in
healthcare, supports consumer wellbeing,

and gains the credibility needed to succeed

in the market. Our expertise can provide you
with a competitive edge and the insight needed
to make informed decisions throughout the
development process.

oo

We were delighted the BCA
were on hand to help us during
our testing at our VW Van Centre
and to provide us with some

top tips to ensure drivers can
understand the correct way

to adjust their seats and avoid
back pain.

VW Vans
Following product testing and a supporting
market research and media campaign
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BCA partner
expectations
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BCA

partner expectations

As a professional association, it is essential that BCA partners
align with our core values and support our vision and mission
to foster a mutually beneficial partnership.

Ol.
Vision

02.
Mission

03.
Aims

04.
Expectations
from our
parfners

For chiropractic to be
infegral to UK healthcare

To be the home for chiropractors
who put patients first

@ Support every member to put patients first

@ Build credibility as evidence-informed, ethical
experts within the modern healthcare team

@ Deliver best-in-class member services

@ Speak up for good practice across the profession.

@ Offer exclusive discounts on products and services
for BCA members

@ Conduct regular reviews of the partnership agreement and any
member offers to ensure they remain competitive and valuable

@ Maintain consistent communication with the Development Team

@ Ensure fransparency in promoting the BCA partnership
across your communication channels

@ Provide up-to-date contact information
and a direct point of contact for member queries.
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Contact us

Reach out to a member of our Development Team today
to explore the various opportunities through which the BCA
can help you showcase your brand, products, and services
to our members.

Whether you are interested in online or print advertising,
distributing exclusive offers, or becoming an event partner
of our annual conference, we are committed to collaborating
with you to achieve your specific objectives.

At the BCA, we prioritise building mutually beneficial, long-term
relationships with our partners and members, fostering growth
within our community.

Brianna Ryder-Maki Sofie Bennett
Partnerships and Events Executive Director of Development
E brianna.ryder-maki@chiropractic-uk.co.uk E sofiebennett@chiropractic-uk.co.uk

M 07568109168 M 07812 984708
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British Chiropractic Association

Registered in England - Registration number 1781531

Registered Office - Willow House, First Floor, Kingswood Business Park,
Holyhead Road, Albrighton, Wolverhampton, WV7 3AU
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